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RADIO SCRIPTS
The following radio scripts can either be produced for airing locally, 
following adaptation, or read out on air as a more cost-effective way of 
getting the messages out via radio. 

Three scripts are provided. The purpose of the first approach is to 
promote recognition of volunteers and facilitate partnership with other 
volunteer organizations. This ad takes the high ground by championing 
the spirit of volunteerism. It is particularly designed for National 
Societies who want to reposition themselves as being more relevant to 
local communities.

The second approach is designed primarily as a call to action. It may 
be more relevant for National Societies who are looking to bring on 
more volunteers. Two versions of this approach are provided. The 
opening sequence of each of these scripts can easily be adapted to 
local culture.

SCRIPT 2A: DON’T WASTE A SECOND

SCRIPT 2B: DON’T WASTE A SECOND 
(LOCAL ADAPTATION)

SCRIPT 1: THANK YOU

<Reader starts at normal pace, but speeds up until “Thank 
You” line at the end, which is read at a relaxed speed.>

<Start radio script>

“For the sleepless nights, the cuts, the 
bruises, the aching limbs, the cleaning, 
the cooking, the stitching, the sewing, 
the planting, the teaching, the guiding, 
the giving, the raising, the building, the 
digging, the !ying, the driving, the walking, 
the climbing, the talking, the dusting, 
the feeding, the treating, the washing, 
the listening, the smiling, the playing, 
the watching, the waiting, the searching, 
the loading, the lifting, the sweating, the 
carrying, the writing, the reading, the 
running, the saving, the sharing, the coping, 
the caring:

Thank you to each and every one who has 
found the volunteer inside. 

From YOUR NATIONAL SOCIETY”

< End radio script >

<Start radio script>

<Announcer makes time-wasting sound effects for ten 
seconds, i.e. whistling, yawning, or tapping "ngers on 
desk>

Announcer says:

“I just wasted ten seconds of my life– don’t 
waste a second of yours.

Find the volunteer inside you.

Go to: www.TheVolunteerInside.org

That’s: www.TheVolunteerInside.org

A message from YOUR NATIONAL SOCIETY”

<End radio script>

<Start radio script>

Announcer says:

“1 cat and dog 2 cat and dog 3 cat and dog 
4 cat and dog 5 cat and dog 6 cat and dog 7 
cat and dog 8 cat and dog 9 cat and dog 10 
cat and dog*

I just wasted ten seconds of my life– don’t 
waste a second of yours.

Find the volunteer inside you.

Go to: www.TheVolunteerInside.org

That’s: www.TheVolunteerInside.org

A message from YOUR NATIONAL SOCIETY”

<End radio script>

*Or local equivalent (e.g. 1 Mississippi, 2 Mississippi, 
etc. (USA))
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